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Executive Summary
In the Business Context portion, the general description of the industry and organization
are detailed. I interned for the Illinois Association for Gifted Children (IAGC), a nonprofit
organization that works in the field of education, helping to promote the development of gifted
and talented children across Illinois.
In the Business Project Description section, the work I contributed to IAGC is exhibited.
During this internship, I largely partook in the marketing aspects for IAGC. I mainly worked with
improving the IAGC website to increase organization and visual enhancement allowing for
easier accessibility for users. The Exhibits portion consists of visuals from my work throughout
this internship.
To further develop my understanding of this industry, the Business Project Research
section consists of research conducted. This research is for the purpose of better understanding
how my work contributes to the Illinois Association for Gifted Children as well as what role they
play in a larger context.
The following portion, Business Project Key Learning and Recommendations, includes
my key takeaways from this internship experience and my recommendations for the
organization I worked with.
The Literature Review contains a reference list of all the resources and a description of
those resources in which I've utilized throughout this internship.
The final section is the appendices, containing my time committed to working for this
internship and an overview of the work I completed.

Business Context
In the education industry, the Illinois Association for Gifted Children aims to provide
quality education for children with gifts and talents in Illinois. The organization works to help
children of all age groups receive the help and resources they need to succeed by improving the
current education system across Illinois. Specifically, IAGC is a nonprofit organization that
empowers students, educators, families, and communities through the advancement and
improvement of available resources, policies, methodology, and practices across the state of
Illinois to meet the needs of advanced learners. Alongside this effort, IAGC works to address the
excellence gap through diversity, equity, and inclusion.
The work field that I committed to was marketing/communications. Within this field, I
worked to create promotional works and increase communications between IAGC and their
members in order to best advance IAGC's mission statement, to “empower educators, families
and communities by advancing effective practices, programs and policies to promote the
development of gifted and talented children throughout Illinois.”

Business Project Description
With a non-profit organization like IAGC, the main objective is not to advertise and sell
products. The larger goal is to spread awareness, increase engagement, and make change to
benefit gifted and talented children. To do so, marketing can be of great value to nonprofit
organizations.
With my internship project of creating these promotional works, I was able to contribute
to this effort of advancing the development of resources for gifted and talented children. Such
includes producing graphics to enhance the IAGC website, researching the works of other gifted
associations for comparison and inspiration, utilizing social media platforms for the promotion of
IAGC works and goals, and animating pieces for social media platforms. These promotional
mediums provide visual engagement for potential IAGC members to get more involved in the
organization's missions, creating a greater network of people who are willing to help IAGC reach
their goals.
Throughout this internship, I’ve worked on numerous IAGC website pages including
revamping the IAGC home page, Parents home page, Parent Resources, Parent Events,
Committee page, and other pages across the website through the Wild Apricot Website
software. These pages can all be found on the Illinois Association for Gifted Children at
www.iagcgifted.org/sys/website. Revamping entails creating graphics for visual enhancement
of the website pages, creating icons for easy access to information, and reorganizing the
information on specific pages to be easier to view and understand. These are all tips I learned
from Christine Austin while researching how to improve website design (Austin). In addition to
website design, I’ve created short animated clips and graphic design pieces for the promotion of
upcoming IAGC events, researched how to improve IAGC social media platforms,
formatted/organized IAGC Recommended Resources list, and partook in creating a
membership survey for IAGC members. This membership survey was for the purpose of
understanding what members want and expect from IAGC. IAGC hopes to greatly benefit from
these results by thoroughly analyzing the numbers and responses which I was able to take a
part in helping with. With this analysis, IAGC will take action to create solutions and best provide
for their members.
The following link will take you to the IAGC membership survey.
https://docs.google.com/forms/d/1Bkbr3WUkIaVNHgdd2keuLZpf-bQaDbK0nbvrg422RXQ/edit

Exhibits
The following exhibits consist of the graphic design work I’ve created as a part of this marketing
internship.
*Icons created that are found on the IAGC home page.

*Graphic made for an IAGC event.

*Graphics on “Parent Resources” page.

*Graphics made to visually enhance the IAGC “Committee 2020” page and “What can I do
to support IAGC” page.

*Informational box created to enhance organization and create a more user friendly
homepage.

Business Project Research
Through research and investigation, I want to answer two business research questions What is the purpose of marketing and what are some effective marketing strategies?
To find an answer to these questions, I largely utilized online resources with articles and
online videos to conduct my research. Other information gathered has been through personal
experience including information learned from my business mentor.
From my mentor, I’ve learned how to make use of certain resources while being cautious
of what is open for free use for legality reasons. My mentor taught me that unlike for school
projects, material from other resources must be utilized with caution when it comes to using it for
advertising a company or organization. Failure to be careful could result in greater trouble that
involves copyright issues or other legal problems. My mentor has also taught me how to better
attract members/viewers. This includes creating easy access to resources and website pages
such as through including icons that lead a website user to another page or promoting social
media on email newsletters by implementing icons into the email.
To answer the question of what is the purpose of marketing, I’ve found numerous online
articles explaining the purpose. Aside from the more obvious answers, to boost sales or in the
case of IAGC, spread awareness and increase change, another reason is “marketing helps the
management team make informed decisions”(Hassan). With my work on the membership
survey, I was able to directly see this reason play out. After helping to create the survey, I
helped to analyze and organize the results. My mentor then asked if she was free to share this
information back with her team because this marketing strategy of obtaining feedback from
members can directly help the organization make future decisions.
Another purpose is “marketing creates revenue options”(Hassan). With a non profit
organization, this reason isn’t particularly applicable, however, it can translate to marketing
creates more ways to spread information/awareness regarding gifted and talented children. By
creating more accessible platforms for users to utilize such as video recordings, online
networking, and virtual resources, more people can become informed about IAGC and its goals
and missions. Marketing is what allows this to happen. The more resources available, the more
people will come to learn about IAGC and help the effort. During this time with Covid-19, it is
crucial that IAGC stays in touch with educators/families to accommodate the current needs
through an online presence.
Aside from providing these resources for members, other effective marketing strategies
include using social media. As of 2019, 72% of American adults have at least one form of social
media, making it extremely beneficial to promote an organization on these media platforms
(“Demographics”). With this information, I started an Instagram page for IAGC to add to IAGC’s
current list of social media pages - Facebook, Twitter, Pinterest. The more ways to spread the
information, the more it’ll benefit the efforts of an organization/company.
After this internship experience and secondary research, I’ve come to better understand
what marketing can look like and the aspects that make up this field of work. I better understand
how to leverage marketing strategies and implement them into the real world. Although I may
not be at the point of my life where I will utilize these skills in an occupational world, I can see
myself implementing them into school projects or marketing for a club that I participate in. In the
future, whether it be in the workforce or for school purposes, I will use social media platforms to
spread information, create connections, be cautious of copyright issues, and generate events
and activities for the promotion of whatever work I may be doing in the future.
One condition to make note of during my internship was that a major limitation that
affected my success was Covid-19. Fortunately, we have resources such as Zoom for easy

communication, however, the virus limited my work to be solely completed in an online format. I
never got the chance to meet my mentor in person or meet other individuals that are a part of
the IAGC team. Unlike an in person internship, a largely Zoom based internship caused a lack
of collaboration and opportunity to obtain other resources other than those that can be accessed
online. Nevertheless, I am grateful for the opportunity to have been an IAGC intern and I have
taken away great skills from this internship experience.

Business Project Key Learnings & Recommendations
Art and design have always been a great passion of mine, yet I’ve never been able to
apply such a skill into the real world. Everything I’ve accomplished has all been on a smaller
scale, limited to school projects or extracurriculars. This project has given me the chance to
apply my skills into the real world and learn more about what a possible job as a marketer could
look like.
Along this internship, I’ve been able to not only advance my art and design skills, but I’ve
also been able to discover new platforms for me to create new pieces including new design and
animation programs. Such includes apps like “Sketchbook,” “FlipaClip,” and “Powtoon.”
I’ve also been able to conduct research with this marketing project. Marketing can’t
simply be done by creating. Research is essential and this project has allowed me to see what
that looks like in the real world through my investigation of other state gifted organizations. I
examined their membership pages and information they provide on specific pages such as a
Spanish page for families of gifted children. Other research included tips on how to be a
successful marketer and how to have an attractive website design.
As a person, I felt that I was able to grow through wanting to be accountable and a hard
worker. Because the work I was conducting wasn’t a simple school project anymore, I wanted to
further develop these skills so my mentor would feel as though they chose the right person for
this internship. In the real world, these skills I built would be very applicable and valuable. As a
whole, this internship opportunity has not only allowed me to improve my art and design skills
but also allowed me to experience the real world.
To finish off this internship, key advice I’d leave for my mentor is to keep members and
potential members engaged. Through my journey along this program, I’ve come to realize with
my research that visually appealing things draw people in and with IAGC members and those
who are willing to help IAGC’s mission/goals that is essential. Upon my investigation of other
state gifted association websites, those that weren’t the most visually appealing were very
difficult to navigate and instantly made me not want to further look into their resources. So for
IAGC, I hope that the work I put in to enhance the website visually could be of great benefit and
that the website continues to increase organization and attraction.

Literature Review
Adams, R.L. “10 Marketing Strategies to Fuel Your Business Growth.” Entrepreneur, 12 Sept.
2017, www.entrepreneur.com/article/299335.
Adams focuses on effective marketing strategies with a target audience directed towards
those interested in growing their business. The author heavily emphasizes utilizing
online resources to help grow a business and assumes that most businesses have the
ability to obtain these online resources. There doesn’t seem to be a major bias aside
from the author’s great liking for using online marketing. Overall, he gives great insight
on effective and practical online marketing strategies.
Austin, Christine. “14 Essential Tips for Improving Your Web Design.” IMPACT, IMPACT, 7 Feb.
2020, www.impactbnd.com/blog/tips-for-improving-your-web-design.
Austin provides reasoning followed by description of various ways to improve the design
of a website. The author assumes that those reading her source are already in the midst
of creating or further improving a website. Although some of the information is opinion
based, the article overall lacks the use of biased language.
“Demographics of Social Media Users and Adoption in the United States.” Pew Research
Center: Internet, Science & Tech, Pew Research Center, 5 June 2020,
www.pewresearch.org/internet/fact-sheet/social-media/.
This source focuses on solely giving the statistics and facts regarding social media
usage. There is no bias as there are no opinions or persuasive language included. The
visualizations of the data collected along with the brief descriptions of each visualization
make the information easy to understand which could be very beneficial to marketers
who are looking to use social media for advertising products and services.
Hassan, Mansoor “Why Is Marketing Important? 9 Reasons Why You Really Do Need It.”
Business 2 Community,
www.business2community.com/marketing/why-is-marketing-important-9-reasons-why-yo
u-really-do-need-it-02186221.
Hassan focuses on directly giving the reasons to marketing's importance followed by
greater details. The information shared is all in favor of marketing by consistently
emphasizing the benefits of marketing. The language is fairly persuasive and largely
targets those who may be trying to grow their business.
Illinois Association for Gifted Children - Authorization Required, www.iagcgifted.org/sys/website.
This source is a state association affiliated with the National Association for Gifted
Children and provides resources and information regarding education for gifted and
talented children. Across the website are resources for virtual learning opportunities,
statistics, event information, and more.
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